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Editorial

Puja Biswas
Manager- Partnership
and Communication

In the last two years, our world has learnt to live with a pandemic. We have settled into the ‘new normal’, so to speak. Much has 
been said about the pandemic’s aftershocks widening existing inequities and gaps in resources. The unprecedented collective 
loss we have experienced as a global community would have been unfathomable under normal circumstances.

Without belittling our individual and collective experiences, I would love to look at one silver lining brought on by the pandemic. 
We as a generation have undergone a monumental shared experience that connects us all together. It has led to a global 
community with heightened empathy, after all, at the other end of collective loss is collective healing. On the other hand, the 
pandemic has pushed us toward innovation, especially innovation at the grassroots. We see it in an immense momentum being 
put into telehealth especially in reaching the ‘unreached’ rural populations across the globe, public school teachers in remote 
villages in India using everything at their disposal from WhatsApp to microphones to reach their students, mainstreaming of 
digital/QR code based payments in small ‘kirana’ stores, the examples are endless.

Empathy and innovation together creates a world more inclined to ‘help’, to ‘give’ and ‘support’ each other like never before. 
Here at INDIAdonates, we believe in creating low-cost sustainable models of fundraising for development projects, so for us it 
has been magnificent to see such evolution in concepts of ‘giving’ around us and globally. We have all experienced the 
tremendous force of good that social media has been in collective mobilization of resources and information during the COVID 
second wave. We can pleasantly note, that the wave has continued. The state of Assam is currently experiencing what experts 
are calling the worst flood in over a century and once again we see the inclination and power of the people in rallying support. 
Even globally we have seen heartening examples of giving even when it has not been easy. Some would remember that in the 
ongoing Ukraine war, people all over the world came forward and innovated avenues for giving when it felt like there were none. 
I remember stories of the global community booking ‘Airbnb’s (homestays) in Ukraine without any intention of visiting, just to 
infuse money into the local economy of the affected cities and to provide shelter for those displaced. Individuals, communities, 
corporate entities alike, have become adept at adapting and practicing empathy that gives me hope for a future where much 
conversation is needed around sustainability, equity and climate justice.

INDIAdonates is committed to playing its part by supporting bottom-up innovative development projects serving the most 
vulnerable and in general working towards building an eco-system that would keep up with the changing context of giving.
This edition delves deeper into the full potential of giving in India as it stands currently. The cover story focuses on the dynamic 
corporate giving landscape in India that stands at the precipice of a massive mindset shift and the opportunities it presents for 
the voluntary sector. When it comes to individual giving, we have presented a practical path for harnessing the power of 
individual giving toward the grassroots.

We present our thoughts and ideas to you, the INDIAdonates community, in the backdrop of a hopeful tomorrow that looks at 
overcoming difficulties through the power of collective good. Let us connect and share ideas! 
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Section 135 of the 
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Guidelines, and structure to the 
practice of CSR
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committee in implementation of projects

Bifurcation of ‘ongoing’ and ‘other than 
ongoing’ projects, mandate for unspent 
budget
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What we Did

Providing Access to a Better Future for Children with Deafblindness 

Performing daily chores in urban households is one of the major avenues for women 

from resource poor families to make a living in our country. However, the informal and 

unorganised nature of the work often leaves these women underpaid and without the 

respect they deserve. On the other hand, there is an increasing need for reliable, e�cient 

and professional housekeepers or caretakers in upper-middle class families. In rapidly 

developing cities like Ahmedabad and Jaipur there are constant requirements of trained 

housekeeping sta� for private households. INDIAdonates’ partner Saath Charitable Trust 

has been running the Urmila Home Manager program with the objective to bring 

�nancial stability to the marginalised women employed as domestic workers in 

Ahmedabad and Jaipur. Saath provides a structured 15 days training pertaining to Home 

management, Housekeeping and Geriatric Care covering domains like cooking, 

cleaning, baby-sitting, patient care, operating household appliances, safety steps during 

emergency etc. to vulnerable women from urban slums and rural areas around 

Ahmedabad and Jaipur. A major goal of the project is to empower the women from 

simply being ‘Housemaids’ to working professionals. 

Secure the Future of Marginalized Women in Rajasthan 

Traditional mindsets, death of their husbands, disabilities etc. often compel women 

living in Pisangan Block, Ajmer,  to stay within the four walls of their homes, making 

them dependent on their male counterparts and often causing �nancial instability. 

Sole dependence on agriculture further exacerbates their problems. 

To help these women secure a livelihood for themselves and their families, our 

partner RSKS will work with 40 women in 4 villages, and provide these women 

training on advanced garment making and also create connections for them to avail 

bank loans and start home-based work in mending and garment making. Post 

training these women will be provided with linkages to the local market where they 

will be able to sell their products. This alternative livelihood solution created by RSKS 

India will ensure that the women can take part in economic activities while working 

from home
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Read More about the campaign herehttps://www.indiadonates.org/campaigns/providing-access-to-a-better-future-for-children-with-deaf-blindness
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Ensuring Access to Better Education in Government Schools in the 
Aftermath of COVID 

Education in India has seen a complete overhaul over the last two years, with 

distance learning and digital education becoming the norm. However, much like in 

every other aspect, it is hard to deny how disproportionately the pandemic has 

a�ected the poor. The digital divide between the haves and the have nots only 

widened. In addition to this, the high dropout rates have left out scores of children 

from the education system as well as decreased learning levels. Our partner 

Bhavishya Bharat is working towards upholding the right to quality education for 

students of Government High School, Sri Ram Nagar, Hyderabad. The school caters 

to students living in the urban slums of Mothinagar, Hyderabad. An assessment of 

the school has shown that students studying here have no means of accessing 

digital education which is signi�cantly hampering their learning outcomes. To help 

these students improve their age and class appropriate learning, Bhavishya Bharat 

aims to transform their classrooms into digital classrooms, strengthen the 

parent-teacher interface, train students on basic use of computers and internet and 

provide training of teachers to adopt new methods of digital teaching. 

Income Generation for Underprivileged Women Through 
Vocational Training 

India has one of the lowest female labour force participation rates 
in the world. Women residing in Janata Vasahat (an urban slum 
community in Pune) are underprivileged as they are assumed to 
be responsible only for household work and taking care of family 
members. Conservative/orthodox beliefs are the main reasons 
why women are not able to seek any employment. 
Underprivileged women who wish to earn and contribute towards 
the family, lack skills and income generation opportunities to 
improve their standard of living. Our partner IDEA Foundation will 
intervene with 110 underprivileged women, especially widows 
and single mothers, between the age of 18 to 40 years. These 
women will undergo skill development courses like Fashion 
Designing, Home Chef & Catering. They will be imparted with 
income generation skills which will enhance their confidence level 
to be self-reliant. Post-training, the women will be provided with 
market linkages and referral services. Widows and single mothers 
will be able to earn and support themselves. Women from families 
will contribute financially to the overall economic growth of the 
families.
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NGO Partnerships

Partnerships and Collaboration

GRAMIN SAMASSYA MUKTI TRUST (GMST)

 
Thematic Area: Disability, Health, Income Generation
Area of Operation: Kerala
Email: kottayamsssociety@gmail.com
Website: www.ksss.in 

KOTTAYAM SOCIAL SERVICE SOCIETY

 
Thematic Area:  Animal Welfare
Area of Operation: Pan India
Email: trishnam@petaindia.org
Website: www.petaindia.com

PEOPLE FOR THE ETHICAL TREATMENT OF ANIMALS (PETA) INDIA

Edition 9, Volume 22.3, July’ 2022
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Donors Speak

Edition 9, Volume 22.3, July’ 2022

����������������������������������������������
���	��
�����
���
�
������������������������������������
�������
�������������
���������
�

���������
������
�������������
�����������

����������������������
�����������
�����
��
�����������������������
��������������������
�����
������������������
����������
�������
����

������§������������

��¢���������������

����������
�������
�������
������������
������
�����������
�
�����
����������
�
�������

��������������

We spoke to our donors about what led them to give and this is what they had to say...
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Workshop on “E�ective Fundraising for Sustainability” 
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EFFECTIVE FUNDRAISING 
FOR SUSTAINABILITY

WORKSHOP ON

Facilitated by

Head, INDIAdonates

Uttama Pandit
Manager- Partnership
 and Communication,

INDIAdonates

Puja Biswas

DATE

TIME

29 June’ 22  
30 June’ 22
01 July’ 22

11:00 AM - 01:00 PM

Events Hub

11



�������������������������������������������������������������

�������������������	���������������������������������������

���������������������������������������������������

���� ������� ������� ����� ����� �������� ����������� ����� �����

���������� ������ ���� ¡� �������� ������	� ����������� �� � ��� ����

������� ����������	� ����� ���� ���������� ���� ���������� ������� ���

����	� ������������ ��� ��� ������������ ������� ��� ���� ���������

������������ ����	� ������������¤ � ������¦� ���¤¦ � ��� ���������

������������������������������������������������������������

����� ��� ������ ��� ��� ����� ����	� ���� ������ ������ �����

��������������������������������������������������������������

����������� ����� ���� �� ���� ����� ��� ����� ��� ��������� ������������

����������������������������������������������������������

������� ���������� ��� ���� ��������� ���� ��� ������ ��� ������

���������������������	���������������������������������������

��������� ���� ������ ��� ���� ��������� ��� ���� �����������

������������� ���� ���� ������� ��� ����������� �������������� ���

������������������������������������������������®

���������������������������������������������������	�������

����� ����� ���� ����������� �������� ��� ����������� ��� ����

���������������������������������	�����������������������������

�����������������������������������	�����������������������������

������

������������������������������������������������������������������	�

��������������������������������������������������������������

������£����������������������������������������������������������

��������������������������������������������

�������������������������������	�������������������������������

������������������������������������������������������������

�������� ���� ����� ������������� �������� ������� ������ ���

�������� ��� ������� ������� ������������������� ������������ ���������

�������������������������������������� ������������������� ���

���������������������������������������������������������¢����

�������������������������������������������������

���� ������� ������ ���� ���������� ���������� ��� ��� ������ ���

������ ��� �������������� ���� ¢���� ���������� ��� ���� ����� ���

����������� ���������� ��� ������ ¢���� ���� ����� ��� ��������� ����

�������������	� ����� ������� ����������� ���� ������� �� �����������

�������� ���� �������������������������������������������������

������������������������������������������������������

�

��������������������������������������������������������	������������

�������� ���������� ��� ����������� ���� ������� ������� ��� ����

�����������������������������������������������������������������

���������������������� ��� �������������������������������������

���� �������� ������������ ��� ��������� ��������������� ���� ���

���������������������������������������������������������������

������

��

Online Fundraising : 
Are Charities Ready for it?
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Ideas of Change
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Current Trends: These practices have existed over 
a long time and have resulted in desired success. 

��������� ������� ����� ������ ���� ���������� ����� ���� ��������

��������� ��� ���� ��������� ������������� ���� ���������� ���

��������� ��� ���� ��������� ��� ��� ����� ��������� ����

������������¯���������	� ��� ������������� ���������� ���������������

��������������������������������

������������������������������������������������������������

������	���������������������������������������������	����

��� ����� ���������� ������������ ����� ���� ������ �������������

�������� �������� ����� ����� ���� ��� ��������� ���������

�����������	���������������������������������������������

�������� ��� �������� ���� ��� ����������� �������� ������

������������� ��� ���� ������������¯�� ������	� �������� ���

����������	� ���� ������� ������� ���� ������������� ����

�������������������������������������������������������

�������������������

�

ª���������� ��� ���� �������� ���� ��� �������� ��� ������

����������� ����� ��� ������� ������� ������������� ����
	�

����������������������������
	������������	�¢����������	�

��������������������

Website: The digital address of your organisation!
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Paid Media : Pay and get more!2.

Social Media- For Social Good! 3.
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Over 1.9 billion
websites on the 
internet 
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Email Marketing- personalisation at scale!4.
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Text-to-Give- Giving at your �ngertips!5.

  Online Crowdfunding – The more the better!6.
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Arti�cial Intelligence : Know the future beforehand!1.
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Virtual Reality- sharing experiences!2.

Crypto Giving - the ease of digital giving!3.

Future Trends : These channels have emerged in 
the recent times and exciting innovations that is 
changing the Fundraising scenario

CRYPTO 
GIVING
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Gaming - making philanthropy exciting!4.
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